OAWIKECT KNIOYEBbLIX HOBOCTEW OTPACIIM TOPIOBJIN

KNKOYEBLIE HbIOCMEWKEPDI

Ceemnana Huxezopodoea
YnonHomo4eHHb Il no 3auume npas
npednpuHumamenel 8 KanuHuHepadckol obnacmu
«B pervoHax, rae BBOAMNMCh AONOMHUTENbHbIE
Mepbl N0 OrPaHNYEHMI0 MPOAAX arkoross, BCkope
3anpeTbl 6bInM 0TMeHeHbI. Tomy cnocobcTBoBarno
TPV NPUYUHBI: YPOBEHb anKkoronusma He
W3MEHWUICS, NOCTYNIIEHNS B BIOKET CHU3UMNCS,
yBenmyunach 4oss KOHTpadakTHOM NPOaYKLUMM 1
BO3pOCIo ynoTpebneHue HaceneHnem
CyppOoraToB asnkorons»
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JeHuc Manmypos

Murucmp npombiwneHHocmu

u mopeosnu

«OpHUM 13 BapbepoB NOCTYNNEHNS Ha
PbIHOK HeneranbHo Bofb! Morfia bbl cTaTh
obszaTenbHas MapkupoBska. Mbl ¢ Bamu
yXe 3HaeM, HaCKOMbKO 3TOT UHCTPYMEHT
MOXET BbITb 3 (PeKTUBHBIM Ha NpUmepe
OPYTX TOBAPHbIX Fpynn»

Romir: ueHbl ocTatloTcs Hanbonee
YyBCTBUTEMNLHOW KaTeropuen ans
poccusiH. Ha qoHe CHKEHMS MHpNALMN
B @BrycTe [0 OTpuUAaTENbHbIX 3HAYEHWN B
-0,2% penaTop, Kak nokasatesb IMYHOM
MHIALUMKM poccusiH, HaobopOoT, Nowen B
pocT u goctur otmeTku B 0,5%

TEMbI HEQEINA

MpuHATHE peweHns 0 MapKMPOBKE NMTLEBON BOAbI NepeHecny
Ha nekabpb 2019, MuHcenbxo3 3agBui 0 HeaocTaTke AaHHbIX As
BBEJEHNS MapKMPOBKY

ockommuccus no NpoTMBOAEUCTBUIO

KOHTpachakTy oaobpuna farty BBeeHus 06A3aTeNIbHOM
MapKUPOBKM MONOYHbIX NpoayKToB - 1 uoHA 2020 roaa,
[1.MaHTypoB npu3san y4acTHMKOB 060p0Ta MOMOYHO
NPOAYKLMM aKTUBHO NOAKIMIYATLCS K AKCNEPUMEHTY

[.MenBsepnes nopyunn npopadboTaTb BONpocC
NnocTeneHHOro nepexoaa Ha HoOBYHO NOTPeOUTENBLCKYHO
kopauHy ¢ 6a30BbIM HaBOPOM NPOAYKTOB ANS 340POBOro
NUTaHUA pasnnyHbIX rpynn Hacenexwus ¢ 2021 roga

MuHCcenbXxo3 npeanoxun coobLwats 0 POCCUNCKOM
NPOUCXOXAEHMU BUHOTPaAa Ha BUHHbIX 3TUKETKaX

B Cuctemy 6bicTpbix nnatexen LIb BHeapAT onnaty
no ouomeTpun nuua

AKOPrTa
ACCOIHAIIHNA KOMIIAHHH


https://rns.online/consumer-market/Prinyatie-resheniya-o-markirovke-pitevoi-vodi-perenesli-na-dekabr-2019-09-25/
https://rns.online/consumer-market/Minselhoz-zayavil-o-nedostatke-dannih-dlya-vvedeniya-markirovki-pitevoi-vodi--2019-09-25/
https://www.rbc.ru/business/25/09/2019/5d8b739b9a7947e943747604
https://tass.ru/ekonomika/6926163
https://1prime.ru/state_regulation/20190927/830359788.html
https://rns.online/consumer-market/Minselhoz-predlozhil-soobschat-o-rossiiskom-proishozhdenii-vinograda-na-vinnih-etiketkah-2019-09-26/
https://www.rbc.ru/finances/26/09/2019/5d89ff8b9a79475896e49d96

KNIOYEBBIE COBbITUA AKOPT U TOPIrOBbIX CETEM

HOBOCTU TOPIrOBbIX CETEW HOBOCTWU AKOPT

eHepanbHbIN AMpeKTop «duKcH» NOKMAaeT KOMNaHUK, BPEMEHHO AKOPT coBmecTHO ¢ rybepHaTopom Brnagummupckon obnactu
MCMONHAIOLWMUM 00513aHHOCTU reHepanbHOro AMpeKTopa Ha3HayeH B.CvnArMHbIM 3as8BUNM, YTO NNIAHUPYHOT BO30OHOBUTL aKLUIO
0.)XXyHuKoB, AupeKTop AUBU3NOHA «BuKTOpPMAY «[Mokynan Bnagummupckoe»

Petennep «JleHTa» no utoram exerogHon akumm «fMomoru B AKOPT cuntaloT Heo06Xx0aUMbIM NPEeKPaTUTb MEHATb
cobpaTb pebeHKa B WKony» okasan nomowb 14 200 getam u3 263 3aKoHogaTenbHyo 6asy

coumnanbHbIX y4pexgeHUn U MallouMyLLunX cemen

«AwaHy Bo3rnaBua PeUTUHT KPYNHEULIMX MHOCTPAHHbIX KOMMaHWUM
B P® no Bepcuu Forbes

AKPA npucBouna BbICOKUN KpeaAUTHbIN peUTUHT «MarHuTy»
U ero obnurauusam

X5 Retail Group 06baBuNa 0 peleHnn TpaHchopmmupoBaTh
ceTb runepmapketoB «Kapycenby»

AHOHCbI OTPACNEBbLIX MEPOMPUATUU
16 OKTAOPSA KoHdepeHums Retail Experience. Shopper Marketing & Digital In-store

21 - 23 oKkTAbpA VIII MexayHapoaHbin @opyM MHHOBALMOHHOIO pa3BuTUs « OTKPbITbIE MHHOBALMMY
14 - 15 HoAbpSA New Retail Forum AKOPrTS


http://trc33.ru/news/economy/oblastnaya-administratsiya-i-predprinimateli-planiruyut-vozrodit-aktsiyu-pokupay-vladimirskoe/
https://www.retail-loyalty.org/news/v-diksi-smenitsya-generalnyy-direktor/
https://www.retail-loyalty.org/news/lenta-pomogla-detyam-sobratsya-v-shkolu/
https://1prime.ru/business/20190925/830350617.html
https://kuban.rbc.ru/krasnodar/24/09/2019/5d89d2c99a794740af3f669d
https://www.vedomosti.ru/business/articles/2019/09/26/812199-transformatsiya-gipermarketov
https://www.kommersant.ru/doc/4103905

